REMARKS/ARGUMENTS 

Claims 1-49 were previously pending in this application. Claims 1-49 stand rejected in a 
non-final Office Action under 35 U.S.C. 103(a). Claims 1-49 are rejected as being obvious over 
Ng (U.S. Patent No. 6,405,175, f/d July 27, 1999) (hereinafter Ng) and Morton (U.S. Patent No. 
6,327,572, f/d December 16, 1999) (hereinafter Morton). 

In response to the above-identified Office Action, Applicant respectfully seeks 
reconsideration of the application in view of the remarks set forth below and in view of a 
telephone conference which was held on November 6, 2003, described further below. In this 
Response, no claims were amended and no claims were canceled. Accordingly, claims 1-49 are 
pending in the present application. 

I. CLAIM REJECTIONS - 35 U.S.C §103(a) 

On November 6, 2003, a telephone conference was held with Examiner John Young 
regarding the above-identified Office Action. Thomas B. Haverstock and Myrna M. Schelling 
(attorneys for the Applicant), Applicant Howard Dernehl, and Applicant's business colleague 
Robert Fraley were also in attendance. In a nutshell, the present invention passes certain 
identifying information from a vendor to a satisfied customer in an e-mail that the satisfied 
customer can forward to a potential customer. That information can be a serial number, a URL 
link, or a token. 

As stated in the telephone conference, all of the recited limitations of independent claims 
1 and 46 are not taught or suggested by Ng and Morton, individually or in combination. Claim 1 
has elements (a) through (e). In claim 1, element (a) of "creating a digital data base controlled 
by a Provider" is not present in Ng since in Ng, a searchable product/price data base is controlled 
by consumers, rather than by a provider. Consumers in Ng "build and maintain the information 
in the database" for products with the lowest price (col. 13, 11. 23-34). In Morton, there is no 
creation of a database by the provider, a customer's existing contact database is used by the 
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information system to identify potential customers. 

Element (b) of claim 1 of "offering a potential reward to a first party in exchange for 
promotional assistance of the first party, the promotional assistance comprising assistance in a 
forwarding of a first e-mail message to a second party, the first e-mail message comprising a 
personalized referral for the marketable entity, and a first set of data comprising a first serial 
number and a first URL link" is also not taught or suggested by Ng and Morton, individually or 
in combination. Ng does not utilize e-mail and Ng does not teach nor suggest a first e-mail 
message with a personalized referral and a first set of data comprising a first serial number and a 
first URL link. Morton also does not teach or suggest element (b) of claim 1, as Morton does not 
offer potential rewards for a forwarding of an e-mail comprising a personalize referral and a first 
set of data comprising a first serial number and a first URL link. 

Element (c) of claim 1 of "creating a first Web site corresponding to the first URL link, 
the first Web site providing information on the referenced marketable entity and an offer to 
transact for the referenced marketable entity" is also not taught nor suggested by Ng and Morton, 
individually or in combination. Element (c) refers to the first URL link previously introduced in 
element (b) of claim 1. As set forth above, neither Ng nor Morton utilize e-mail that comprises a 
first set of data comprising a first serial number and a first URL link. Hence, element (c) of 
claim 1 is also not taught nor suggested in Ng and Morton, individually or in combination. 

Element (d) of claim 1 of "correlating the first set of data in the first e-mail message to a 
first set of database data within the database, including data within the database relating to the 
potential reward offered to the first party in exchange for promotional assistance" is not taught 
nor suggested by Ng and Morton, individually or in combination. Ng does not utilize e-mail 
messages and does not correlate data found in e-mail messages to database data or to data 
relating to a potential reward. Morton does not offer a potential reward and does not correlate 
data in a first e-mail to database data. 

Finally, element (e) of claim 1 of "forwarding the first e-mail message to a second party" 
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is not taught or suggested by Ng and Morton, individually or in combination. Ng does not utilize 
or forward e-mail messages to second parties. As mentioned before, Morton does not utilize a 
first-email message comprising a personalized referral, a URL link and a first data. 

Similarly independent claim 46, not all of the claimed limitations found in the claim are 
taught or suggested by Ng and Morton, individually or in combination. Specifically, element (c) 
of claim 46 of "forwarding an e-mail to a second party, the e-mail comprising a recommendation 
for the second marketable entity and a URL link to a Web site" is not taught or suggested by Ng 
or Morton, individually or in combination. Ng does not utilize e-mails. Morton does not provide 
a forwarding of a first e-mail to a second party, where the e-mail is a recommendation to a 
second marketable entity with a URL link to a website. 

In view of the arguments stated above and in view of the arguments also made during the 
November 6, 2003 telephone conference, independent claims 1 and 46 are allowable. 
Furthermore, dependent claims 2-45 and 47-49 depend from independent claim 1, an allowable 
base claim. For at least these reasons, Applicant respectfully submits that claims 1-49 are 
allowable. 

IL APPLICANT'S BROCHURES 

During the November 6, 2003 telephone conference, the Examiner stated that any 
marketing brochures or other secondary evidence of the novelty of the present invention may be 
submitted along with the Request for Reconsideration, In light of the Examiner's statements, 
Applicant respectfully submits brochures entitled "Generating and Harvesting Goodwill by 
Enhancing Word-of-Mouth Marketing" and "Harvesting Goodwill through Relationship Referral 
Marketing." 
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CONCLUSION 

In view of the foregoing, Applicant believes all claims now pending in this application 
are in condition for allowance. The issuance of a formal Notice of Allowance at an early date is 
respectfully requested. If the Examiner believes that a telephone conference would expedite 
prosecution of this application, the Examiner is encouraged to contact the undersigned at (408) 
530-9700. 

Respectfully submitted, 
HAVERSTOCK & OWENS LLP 




Dated: 1 / ~ Z^-QS By: 

Thomas B. Haverstock 
Reg. No. 32,571 
Attorneys for Applicant 
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